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FOOD  AND  BEVERAGE  SALES  BY  THE  RETAIL  TRADE  l/ 

Food  Sales  and  Total  Expenditures 

Sales  of  food  (for  off -premise  consumption)  by  all  types  of  retailers 
totaled  approximately  $52.5  billion  in  1963  and  meals  (including  snacks) 
accounted  for  another  $13-8  billion  (table  9) •  2/  Food  accounted  for  21.5 
percent  of  total  sales  by  the  retail  trade  and  meals  another  5«2  percent. 
These  figures  do  not  include  $4.8  billion  in  sales  of  alcholic  drinks  nor 
$6 . 1  billion  for  packaged  liquor . 

Food  and  meal  sales  by  retailers  totaled  $66.3  billion  in  1963  compared 
with  total  personal  consumption  expenditures  for  food  of  $77-1  billion  in  the 
same  year,  as  reported  by  the  Department  of  Commerce.  Sales  by  retailers 
include  some  sales  omitted  by  the  Commerce  data,  such  as  food  comprising  a 
business  expense  that  is  counted  elsewhere  in  the  national  income  accounts. 
But,  personal  consumption  expenditures  for  food  include  many  purchases  not 
made  from  retailers .  3/ 

Food  Sold  for 

Off-Premise  Consumption 

Total  sales  by  food  stores  totaled  $57.1  billion  in  I963,  ^u"t  only  about 
85  percent  ($48.6  billion)  of  these  sales  were  food  items  so  nonfood  sales  by 
food  stores  totaled  about  $8.5  billion,  4/  The  $3-9  billion  in  food  sales  made 


l/  By  Stephen  J.  Hiemstra,  Head,  Food  Consumption  Section,  Economic  Research 
Service. 

2/  These  data  are  from  a  special  report  from  the  1963  Census  of  Business 
which  gives  a  breakdown  of  sales  by  merchandise  lines .   "Food"  here  refers 
to  "Groceries-other  foods"  as  defined  by  the  Census:   "Groceries,  other  food 
items  for  preparation  and  consumption  away  from  this  establishment  (including 
candy,  bottled  or  canned  soft  drinks),"  1963  Census  of  Business,  Retail  Trade, 
Merchandise  Line  Sales,  United  States  Summary  (advance  report),  BC  63  (A)-RS7A, 
July  1965*  The  information  also  is  being  published  for  each  of  the  9  census 
regions .  The  data  in  these  reports  apply  only  to  sales  of  establishments 
with  payroll  but  this  analysis  applied  the  same  proportions  to  total  sales  by 
kind  of  business  taken  from  1963  Census  of  Business,  Retail  Trade:  United 
States  Summary,  BC  63-RAl.   Information  by  merchandise  line  was  last  published 
as  part  of  the  1948  Census  of  Business. 

3/     These  include  (l)  food  sold  by  producers,  processors,  and  other  non- 
retail  firms  for  off -premise  consumption;  (2)  meal  sales  (including  tips)  by 
service  and  amusement  establishments,  hotels,  dining  and  buffet  cars,  schools, 
school  fraternities,  institutions,  clubs,  and  industrial  lunchrooms;  (3)  food 
served  to  the  military  and  to  employees  of  hospitals,  prisons,  hotels,  and 
other  commercial  food  service  establishments,  and  firms  engaged  in  water 
transportation  ($1.3  billion  in  1963) ;  and  (4)  food  produced  and  consumed  on 
farms  ($1.0  billion  in  1963) . 

4/  The  1954  and  1958  Census  sales  data  are  summarized  in  "Number  and  Sales  of 
Food  and  Beverage  Retailers",  National  Food  Situation,  NFS -112,  May  1965, 
pp.  26-28  (reprinted  as  ERS-24l}T 
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"by  other  types  of  retailers  was  less  than  the  nonfood  sales  made  by  food 
stores . 

Grocery  stores,  including  delicatessens,  accounted  for  85  percent  of 
total  food  sales  by  retailers.   Other  types  of  food  stores,  such  as  meat  markets 
and  retail  "bakeries ,  made  up  8  percent .  The  remaining  7  percent  was  split 
among  a  large  number  of  retailers  of  various  kinds.  Department  stores,  general 
merchandise  stores,  and  direct  selling  (house-to-house)  organizations  each 
accounted  for  over  $0.5  billion  in  food  sales.  But  each  of  these  groups  sold 
only  1  percent  of  total  food  sales  by  retailers .  Though  meals  and  alcoholic 
beverages  made  up  the  bulk  of  the  sales  by  eating  places,  food  for  off -premise 
consumption  totaled  over  $300  million.  Vending  machines  are  estimated  to  have 
sold  almost  this  much  food  in  I963.  Other  retailers  that  sold  over  $100  million 
of  food  (other  than  meals)  include  variety  stores,  drug  stores,  and  liquor 
stores.  Gasoline  service  stations  made  nearly  $90  million  in  food  sales. 

Nearly  a  fourth  of  all  retail  trade  establishments  reported  selling 
food,  other  than  as  meals.  Only  two-thirds  of  these  establishments  were 
classified  as  food  stores.  But,  average  sales  for  the  remaining  third  were 
small  since  they  accounted  for  only  7  percent  of  total  food  sales. 

Food  sales  by  food  stores  were  reported  by  the  Census  by  commodity  groups 
for  selected  major  product  lines  (table  10) .  The  data  differ  significantly 
from  the  results  of  the  annual  survey  of  grocery  store  sales  by  Food  Topics, 
though  the  commodity  detail  is  not  nearly  as  great  (table  11) .  The  Food  Topics 
data  were  redefined  to  fit  the  commodity  groups  commonly  used  in  the  per  capita 
food  consumption  index. 

Grocery  stores  sell  more  nonfood  items  than  other  types  of  food  stores . 
Grocery  stores  reported  that  Ik . 5  percent  of  all  sales  were  nonf oods  compared 
with  meat  markets  reporting  less  than  1  percent  nonf oods,  retail  bakeries 
3  percent,  and  dairy  product  stores  7  percent.  Nonfood  sales  by  grocery  stores 
were  reported  to  Census  as  follows : 

Percent  of  total  sales 

Tobacco  products  ^.3 
Cosmetics,  drugs,  health 

needs,  and  cleaners  h.k 

Paper  products  2.9 

Alcoholic  beverages  1.6 

Other  nonf oods  1.3 


Total  nonf oods  lU.5 

Data  from  the  Food  Topics  survey  show  a  greater  proportion  of  sales  of 
nonf oods  than  the  Census  data.   Part  of  the  differences  probably  were  due 
to  definitions;  the  food  trade  often  classes  such  things  as  soaps  and  paper 
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Table  10. --Food  sales  by  commodity  groups,  by  kind  of  business,  1964 


Meats , 

Fresh 

Frozen 

All 

Total 

Kind  of  business      \ 

poultry, 

fruits , 

foods 

other 

food 

fish 

vegetables 

1/ 

foods 

S/ 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Proportion  of  total  sales : 

Grocery  stores 

24.0 

7.6 

4.6 

48.3 

84.4 

Meat  markets 

:   96.2 

.4 

.8 

2.2 

99.5 

Seafood  markets 

•   91-9 

1.9 

1.3 

3-0 

98.I 

Fruit,  vegetable  markets 

.   4.1 

82.4 

2.2 

7-8 

96.4 

Confectionery  stores 

:    .8 

.2 

2.0 

85.6 

88.6 

Dairy  product  stores 

:   3-7 

.2 

8.7 

80.5 

93.1 

Retail  bakeries 

:    .5 

.1 

1.7 

95.5 

97.7 

Egg  and  poultry  dealers 

:   78.8 

•  5 

1.0 

17.2 

97.4 

Other  food  stores 

:   3.* 

1.0 

.4 

69.8 

74.6 

All  food  stores 

:   25.2 

7-6 

4.4 

48.1 

85.3 

Proportion  of  food  sales: 

Grocery  stores 

:   28.5 

9.0 

5.5 

57.0 

100.0 

Meat  markets 

:   96.4 

.4 

.8 

2.2 

100.0 

Seafood  markets 

:   93.8 

1.9 

1.3 

3.0 

100.0 

Fruit,  vegetable  markets 

:   4.2 

85.4 

2.3 

8.1 

100.0 

Confectionery  stores 

:    -9 

.2 

2.3 

96.6 

100.0 

Dairy  product  stores 

:   4.0 

.2 

9.3 

86.5 

100.0 

Retail  bakeries 

'          -5 

.1 

1.7 

97.7 

100.0 

Egg  and  poultry  dealers 

:   80.8 

•  5 

1.0 

17.7 

100.0 

Other  food  stores 

:   4.5 

1.4 

.5 

93.6 

100.0 

All  food  stores 

:   29.5 

8.9 

5.2 

56.4 

100.0 

l/  Includes  frozen  meat,  poultry,  and  fish. 

2/  Percentages  may  differ  slightly  from  those  reported  in  earlier  table 
because  these  data  apply  only  to  sales  of  establishments  for  which  additional 
detail  was  given  by  commodity. 

Derived  from  Bureau  of  the  Census,  1963  Census  of  Business,  Retail  Trade, 
Merchandise  Line  Sales,  United  States  Summary  (advance  report),  BC  63  (a)-RS7A 
July  1965. 
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Table    11. — Grocery  store  sales,  by  commodity  groups,   1963  and  I96I+ 


Commodity 
group 


Percent  of  total 


1963 


196k 


Percent  of  food 
and  nonfood  sales 


1963 


1961+ 


Food 

Meat,  poultry,   and  fish: 
Meat 
Poultry 
Fish 

Eggs 

Dairy  products 

Fruits  and  vegetables:  1/ 
Fresh  produce 
Processed  products 

Cereal  and  bakery  products 

Nonalcoholic  beverages 

Other  foods  2/ 

Total  food 

Nonfood 

Alcoholic  beverages 

Pet  food 

Tobacco 

Health  and  beauty  aids 

Soaps  and  laundry 
supplies 

Paper  products  and  foil 

Housewares  and  household 
supplies  3/ 

Magazines,  books,  records 

Other  nonfoods 

Total  nonfoods 

Total  all  items 


Pet. 


Pet. 


100.0 


100.0 


Pet, 


Pet. 


25.2 
19.7 

3.8 
1.7 

25.^ 

20.0 

3.7 

1.7 

33.0 

25.8 

5.0 

2.2 

33.3 

26T2 

k.9 
2.2 

1.1 

1.1 

1.5 

i.k 

7.7 

7.1* 

10.1 

9.7 

18.9 

10.1 

8.8 

18.9 

10.5 

8.k 

2U.7 
13.2 
11.5 

2U.8 
13.  B 
11.0 

9.8 

9-7 

12.8 

12.7 

5.3 

5.6 

6.9 

7.3 

8.5 

8.1 

11.0 

10.8 

76.5 

76.2 

100.0 

100.0 

fc.9 

k.9 

20.8 

20.7 

.8 

.8 

3.1+ 

3.5 

k.2 

k.O 

17.9 

16.7 

3.0 

3.1 

12.8 

12.9 

2.7 

2.7 

11.5 

11.2 

1.6 

1.6 

6.8 

6.8 

2.0 

2.0 

8.6 

8.6 

.3 

.3 

1.2 

1.2 

k.O 

k.k 

17.0 

18.  k 

23.5 

23.8 

100.0 

100.0 

1/  Including  potatoes,  sweetpotatoes,  and  melons.  2/  Includes  frozen  prepared  foods;  baking 
needs;  candy  and  chewing  gum;  desserts;  food  fats  and  dressings;  jams,  jellies,  and  preserves; 
sugars  and  other  sweeteners;  and  other  foods.   3/  Includes  cooking,  kitchen  aids,  and  serving 
utensils  and  such  items  as  pesticides,  waxes,  mops,  brooms,  lightbulbs,  and  deoderizers. 


Derived  from  annual  survey  of  grocery  stores  by  Food  Topics. 
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products  as  dry  groceries .  The  Census  survey  apparently  included  groceries 

with  food,  so  food  sales  by  grocery  stores  may  be  overstated.  j>/  The  differences 

reported  for  alcoholic  beverages  were  substantial. 

Meals  and  Snacks 

Most  of  the  $13.8  billion  of  food  sold  by  retailers  in  the  form  of 
meals  is  sold  by  establishments  classified  as  various  kinds  of  eating  places 
(table  9) •  Restaurants  and  lunchrooms  accounted  for  62  percent  of  the  total 
but  refreshment  places,  cafeterias,  and  caterers  each  sold  significant  propor- 
tions of  total  meals  and  snacks .  A  wide  variety  of  retail  establishments 
participated  in  the  remaining  13  percent  of  meal  sales.  Drinking  places  led 
the  list  with  5  percent  of  total  meal  sales,  and  drug  stores  accounted  for 
3  percent.  Variety  stores,  department  stores,  and  grocery  stores  each  had 
meal  sales  over  $100  million.   Gasoline  service  stations  and  vending  machine 
operators  also  sold  large  amounts  of  meals . 

Total  sales  of  all  items  by  eating  places  amounted  to  $13-9  billion  in 
1963,  nearly  the  same  as  total  sales  of  meals  and  snacks  by  all  retailers. 
As  a  result,  sales  of  meals  by  other  types  of  retailers  about  equaled  nonmeal 
sales  by  eating  places.  Nine  percent  of  the  sales  of  eating  places  consisted 
of  alcoholic  beverages,  another  2  percent  was  accounted  for  by  food  for  off- 
premise  consumption,  and  3  percent  for  other  items. 

Almost  as  many  establishments  reported  making  sales  of  meals  as  sold 
food  for  off -premise  consumption  in  19&3;  23  percent  of  all  retail  establish- 
ments .  About  63  percent  of  them  were  classed  as  eating  places  and  another 
19  percent  were  drinking  places.  Nearly  6,000  food  stores  reported  selling 
some  food  as  meals  or  snacks,  but  this  accounted  for  only  3  percent  of  the 
total  establishments  selling  meals . 

Alcoholic  Beverages 

Sales  of  alcoholic  drinks  and  packaged  liquor  are  included  here  primarily 
because  of  their  importance  in  total  sales  of  eating  and  drinking  places. 
About  11  percent  of  total  sales  by  restaurants  and  lunchrooms  were  alcoholic 
drinks  (table  9) •  These  sales  totaled  over  $1  billion  in  19^3  •  Drinking 
places  '  sales  consisted  primarily  of  alcoholic  drinks  and  packaged  liquor, 
85  percent  of  the  total.  Together,  over  a  fourth  of  total  sales  of  eating 
and  drinking  places  were  for  alcoholic  beverages . 

Liquor  stores  sell  most  of  the  packaged  liquor,  but  grocery  stores  also 
sell  a  significant  volume.   Grocery  stores  sold  about  13  percent  of  the 
packaged  liquor  in  1963,  ^ut  this  amounted  to  only  a  small  part  of  their 
total  sales.  Census  data  indicate  that  only  about  1.5  percent  of  total 
sales  are  alcoholic  beverages,  but  the  Food  Topics  data  show  U.9  percent. 


5/  See  footnote  l/ 


